HINDI MAHAVIDYALAYA
(AUTONOMOUS & NAAC RE-ACCREDITED)
(Affiliated to Osmania University)
Nallakunta, Hyderabad

- BOARD OF STUDIES
DEPARTMENT OF BBA
Bachelor of Business Administration
I''YEAR SEMESTER I & 11
(2020-2021)



HINDI MAHAVIDYALAYA
(AUTONOMOUS & NAAC - REACCREDITED)
2-1-569, 0.U ROAD,Nallakunta,Hyderabad-500044.
Ph:040-65145529,Tolo Fax:040-27616330
www.hindimahavidvalaya.org Email:-info@hindimahavidyalaya.org

DEPARTMENT OF BACHELOR OF BUSINESS ADMINISTRATION
2020-2021

I Year — JAND IISEMESTERS

e BOS

e Agenda

° Members Present and Minutes of Meeting
e Syllabus

e Internal Exam Model Question Papers

e External Exam Model Question Papers
Panel of Examiners

Yours fj\.ithfully,

(,& r}\/bk .
- DrY. V. Raot\lgl ;Z_\

Principal



HINDI MAHAVIDYALAYA
(AUTONOMOUS & NAAC — REACCREDITED)
2-1-569, O.U ROAD,Nallakunta,Hyderabad-500044.
Ph:040-65145529,Tele-Fax:040-27616330
Www.hindimahavidyalaya.org Email:-info@hindimahavidyalaya.org

Date: 4/5/2021

To,
The Chairperson
BOS in Business Management

Osmania University
Hyderabad.

Sub: Convening of Board of studies meeting - Reg.
Madam / Sir,

We are happy to inform that Hindi Mahavidyalaya had been Re-Accredited by NAAC and
completed 2™ cycle of autonomy for a period of five year i.e. from 2018-2022conferred Autonomy
for a period of Six years, from 2012 to 2018. We have introduced B.B.A course in English medium
in the year 2012 — 13 and we have introduced CBCS from the academic year i.e., 2016 — 17.

As a consequence, we have constituted Board of Studies for different departments as per the

UGC norms duly ratified by Osmania University. As a member of Board of studies you are
requested to make it convenient to give attend the meeting on 4-5-2021 at 2 PM in our college
Premises.

Thanking You,

OMithfully,

. Y—V—m{ 57 9\{

rincipal
HMV
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- DEPARTMENT OF BACHELOR OF BUSINES ADMINISTRATION

Course: Bachelor of Business Administration
Academic Year: 2020-2021

Course Objectives:

e To impart the students with multi-Disciplinary knowledge in Business Management,

Commerce and Accounting, Economics,Statistics, IT and Legal Framework governing
modern enterprises and corporate.

To train students to have competitive advantage in terms of both horizontal and vertical
mobility in their career path and growth.

To equip students to become successful in getting placement in corporate as Junior
Managers, Professional Certification and Higher Education.

Instructions Schedules:

The course is carried out under Semester pattern with respect to teaching, evaluation,
assessment and award of degree. Semester is a period of instruction lasting 16 weeks.

—~——

Yours faithfully,

/

Dr. Y.m\g\/l,

Principal
HMV
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Bachelor of Business Administration (BBA) Syllabus

PAPER CODE. AECC -1 (BB101)
ENVIRONMENTAL SCIENCE

Theory Classes: 2Hours/ Week Credits for Theory: 2Credits

UNIT-I:ECOSYSTEM,BIODIVERSITY&NATURALRESO’URCES:

(15hrs.)

1. Definition, Scope & Importance of EnvironmentalStudies.

2. StructureofEcosystem—Abiotic&BioticcomponentsProducers,Consumers,Decom posers,
Food chains, Food webs, Ecologicalpyramids)

3. Function of an Ecosystem :Energy flow in the Ecosystem (Single channel energy flow
model)

4. Definition of Biodiversity , Genetic, Species & Ecosystem diversity , Hot-spots of
Biodiversity,ThreatstoBiodiversity,ConservationofBiodiversity(lnsitu&Exsitu)

5. Renewable & Non — renewable resources, Brief account of Forest , Mineral &Energy
(Solar Energy & Geothermal Energy)resources

6.  Water Conservation, Rain water harvesting & Watershedmanagement.

UNIT - II: ENVIRONMENTAL POLLUTION, GLOBAL ISSUES &LEGISLATION:

, o 15 hrs.
1. Causes, Effects & Control measures of Air Pollution, WaterPollution ( )
2. Solid WasteManagement
3. Global Warming & Ozone layerdepletion.

4. 1l — effects of Fire-works
5. Disaster management — floods, earthquakes &cyclones
6.  Environmental legislation:-
(a) Wild life Protection Act (b) Forest Act (c) Water Act (d) AirAct
7.  HumanRights
8. Women and Childwelfare
FIELDSTUDY: (5hrs.)

Pond Ecosystem
Forest Ecosystem

1. EnvironmentalStudies—fromcrisistocure—byR.Rajagopalan(Thirdedition)Oxford
UniversityPress. -
2. TextbookofEnvironmentalStudiesforundergraduatecourses(secondedition)byErachBhar

ucha
3. A text book of Environmental Studies by Dr.D.K.Asthana and Dr. MeeraAsthana
4. Environmental Studies (2019), R Venkateswara Rao,HPH pd
Sarita xia"%ﬁ/( &R Srag BBRAWGE MANACEMENT
Cliaimperson ChairpersHneBOSTED 1TV,

. 10 Hyderabad-500 007, T.S., INDIA,
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Bachelor of Business Administration (BBA) Syllabus
PAPER CODE. (BB104)

PRINCIPLES OF MANAGEMENT
Theory Classes: SHours/ Week Credits: 5Credits

OBJECTIVE:

The genera] objective of this course is to provide a broad and integrative introduction to the theories
and practx‘ce of management. In particular, the course focuses on the basic areas ofthe management process
and functions from an organizational viewpoint. The course also attempts to enable students to understand

the role, challenges, and opportunities of management in contributing to the successful operations and
performance oforganizations.

UNIT -1: INTRODUCTION TO MANAGEMENT :

Meaning, definition, concept, scope and principles of management; Evolution of management thought -
Management theories- classical, behaviour, system, contingency and contemporary perspectives on
management. Management art or science and management as profession. Process and levels of
Management. Introduction to Functions (POSDCORB) of Management.

UNIT - II : PLANNING - IMPORTANCE :

Planning — Importance, objectives, process, policies and procedures, types of planning, Decision making
== - Process of decision making, Types of decision, Problems involved in decisionmaking.

UNIT - 111 : ORGANIZING :
Meaning, importance, principles of organizing, span of management, Patterns of organization — formal and
informal organizations, Common organizational structures; departmentalization, Authority- delegation,
centralization and decentralization, Responsibility — line and staff relationship;

UNIT - IV : STAFFING :
Sources of recruitment, Selection process, Training, Directing, Controlling — Meaning and
importance, Function, span of control, Process and types of Control, Motivation, Co- ordination — Need and
types and techniques of co-ordination - Distinction between coordination and co-operation - Requisites
for excellent co-ordination - Systems Approaches and co-ordination.

UNIT - V : EMERGING ISSUES IN MANAGEMENT :
Total Quality management, Technology Management, Talent and Knowledge Management, Leadership,
Organizational change and Development, Corporate Social responsibility

SUGGESTED BOOKS :

1. Robbins,S.P.,&DeCenzo,A.D.FundamentalsofManagement.NewDelhi:Pearson Education.

0

Harold Koontz &HeinjWeihrich, (2018) Essentials of Management, IOthEdition, Tata McGraw-Hill Education,
NewDelhi.

T.Ramasamy (2018) Principles of Management, Himalaya Publishing House,Mumbai.
L.M.Prasad,PrincipleandPracticeofManagement,SultanChandandSons,6"edition.
Gupta,Sharmaancha]la;PrinciplesofBusinessManagement;KaIyaniPublications; 1%%d.

P.C. Tripathi & P.N. Reddy, (2015) Principles of Management, 5th
NewDelhi.

. Singh, “Principles and Practices of Management and Organizational Behaviour, 2016 1% ed, SagePublication,
8. P Subba Rao, “Principles of Management, (2018),HPH.

o AW

Edition, Tata McGraw-Hill Education,

LY

(4
Sarita Mntri Dr.S

Chai ch ?g‘é&
i 55 Al BOS IN BUé}Fl-)‘NE GEMENT

OSMANIA UNIVERSITY,
Hyderabad-500 007, T.S., INDIA.
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Bachelor of Business Administration (BBA) Syllabus
PAPER CODE (BB105)
BASICS OF MARKETING

Theory Classes: SHours/ Week Credits: 5Credits

OBJECTIVE :

To provide an exposure to the students pertaining to the nature and Scope of marketing, which they are

expected to possess when they enter the industry as practitioners. To give them an understanding of the
basic philosophies and tools of marketing management.

UNIT - I : INTRODUCTION OF MARKETING :

‘Nature, Scope and Importance of Marketing, Evolution of Marketing; Core marketing concepts; Production

concept, Product concept, Selling concept, Marketing concept. Marketing Environment: Micro and Macro
Environment

UNIT - I : MARKET SEGMENTATION :

Target Market and Product Positioning: Levels of Market Segmentation, Bases for Segmenting Consumer
Markets, Bases for Segmenting Industrial Markets. Target Market and Product Positioning Tools.

UNIT - IT : NEW PRODUCT DEVELOPMENT :
Introduction, Meaning of a New Product. Need and Limitations for Development of a New Product,

=~ Reasons for Failure of a New Product, Stages in New Product Development and Consumer Adoptions
Process.

UNIT - IV : PRODUCT & PRICING DECISIONS :
Concept of Product, Product Life Cycle (PLC), PLC marketing strategies, Product Classification, Product

Line Decision, Product Mix Decision, Pricing Decisions: Concept of Price, Pricing Methods and Pricing
Strategies

UNIT - V : PROMOTION MIX :
Concept of Promotion Mix, Factors determining promotion mix, Promotion
Advertisement, Sales Promotion, Public Relations & Publicity and Personal
Designing Marketing Channels Channel functions, Types of Intermediaries.

al Tools ~Types of
Selling; Distribution:

SUGGESTED BOOKS :
1. Kotler Philip, Garyarmstrong, Prafullay. Agnihotri, EU Haque,

18th Ed, Pearson Education Prentice Hall ofIndi..
2. Paul Baines, Chris Fill, Kelly page, “Marketing Management”
3. Kotler, P., Armstrong, G., Agnihotri, P. Y., & Ul Hagq,
Perspective, Pearson.
= 4. Dr. Sreeramulu, “Basics of Marketing, (2019), HPH

5. Ramaswamy, V.S. &Namakumari, S.: Marketing Management: Global Perspective-Indian, 2019
SagePublishing ’

“Principles of Marketing”, 2018,

”, 2018, 15 Ed., Oxford UniversityPress.
E.: Principles of Marketing: A South Asian

6. Roger J. best, “Market — Based Management”, 2009, 15tgq. PHI Learning Pvt. Ltd

. M% @?ﬁyﬁm
gilrall;rperzggl EDRSreRRERTURS S MANAGEMENT

ChaifpghsohBOSOVERSITY,
Hyderabad-500 007, T.S., INDIA.
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Bachelor of Business Administration (BBA) Syllabus
PAPER CODE (BB 106)

BUSINESS ECONOMICS

Theory Classes: SHours/ Week Credits: 5Credits

OBJECTIVE:

The Purpose of this course is to apply micro economic concepts and tools for analyzing business
problems and making accurate decision pertaining to the business firms. The emphasis is given to tools and
techniques of microeconomics

UNIT - I: BUSINESS ECONOMICS NATURE AND SCOPE :
Introduction to business economics, characteristics, nature and scope concept of opportunities Cost,
Incremental cost. Time perspective, Discounting and equi-marginal principle

UNIT - 11 : DEMAND CONCEPTS & ELASTICITY OF DEMAND :
Concept of Demand Determinates of demand , law of demand, exception to the law of demand,
elasticity of demand, types of demand elasticity, uses of demand elasticity. Concept of Supply,
Determinants of Supply, Law of Supply, Elasticity ofSupply.

4NIT - III : PRODUCTION AND COST CONCEPTS :
Theory of production, production function, input output combination, short run production laws, law of
diminishing marginal returns to scale, ISO-quant curves, ISO-cost curves

UNIT -1V : BUDGET LINE : -
Cost concepts, cost classification, short run cos_t curves and long run cost curves, Experience curve
Economies and diseconomies to the scale, economies of scope.

UNIT -V : MARKET STRUCTURES AND lfl_IICING : ‘ o
Concept of market, structures, perfect competition market and price _deterrr_nna‘thn, monopoly and abnormal
profits, monopolistic completion marke.t price deterntination, price dlscr}mlnatlon. O]xgopo.ly,.features
of oligopoly, syndicating in oligopoly, kinked demand curve, price leadership and marketposmomng.

e

SUGGESTED BOOKS :

Dominik Salvotore, (2015) Principal of Micro Economics(7thEdn) °Xf0rdUniversity Press.
Dr.DNMithani, (2018)ManagerialEconomicsTheoryandAppliocation, HPH
Vz;rshiney&Maheswari, Managerial Economics, Juptan Publication, NewDel

L=

Rubin field and Mehathe (Micro Economics (7thEdn) PearsonPublishers.

Q

Sarita}]@%’:\tri Dr.Sree*Ramulu ,

Chairperson ChairpersotBQERWI AN
BOS IN BUSINESS MANAGEMENT
OSMANIA UNIVERSITY,
Hyderabad-500 007, T.S., INDIA.
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nistration (BBA) Syllabus
COURSE NO AECC 2 ( BB201)

BASIC COMPUTER SKILLS
Theory Classes: 2Hours/ Week

Bachelor of Business Admi

Credits : 2Credits
OBJECTIVE:
Theobjectiveofthese coursestoenablestudenttounderstandthebasic computerconceptsrelatedto day
to day office environment.

UNIT - I: INTRODUCTION TO COMPUTERS

Introduction to Computation and Computers, components of computer CPU, Types of Memory,
Types of computers — Software, Hardware Definition- Input devices (keyboard, MICR, OCR,
OMR), Graphic input devices (Mouse, Graphic Tablet, Joystick), output devices (Printers -Impact

& non-impact printer)- Introduction to Software, classification of software, Evolution ofoperating
system, functions of operating system, Types of operatingsystem.

AINIT-IEINTRODUCTIONTOINFORMATIONSYSTEM,WORDPROCESSINGAND
PRESENTATION:

Data & information, System, types of System, information system, Types system information

system — definition, Application of information system, ethical and social issues in information
system.

WordProcessing-Creating,editingandsavingdocuments,formattingfeaturesofwordprocessing,
working with tables and graphs, preview &printing documents;

Presentation — Creating, Editing and Saving shade shows, Templates, Animations —

Brelitin
Customer made — Preparing slideshows.

SUGGESTED BOOKS :

Computer fundamentals, 2e, A.K.Sharma, UniversiyPress.
1ntroductiontocomputers,TataMcGrawHi]],AlexisLeon&MathewsLeon

Introductiontoinformationtechno]ogy,2e,JohnWiley&sons,Turban,Rainer,Potter
Computer fundamentals, Pearson, AnitaGoel

Fundamentals of computers, Raja Raman,PHI
Basics of Computer Skills, Tulasi Ram, 2019,H

s
Sarita{Mantri

Dr.Sr amulu ,
Chairperson e ChaifpérsbhEBE S
BOS IN BUSINESS MANAGEMENT
OSIANIA UNIVERSITY,
Hyderabad-500 007, T.S., NDIA.

SRV S
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Bachelor of Businesg Administratio

n (BBA) Syllabus
COURSE NO.(BB204! ( ) d
QRGANIZATIONAL BEHAVIOUR
Theory Classes: SHours/ Week
OBJECTIVE:
The main objective is to explain
individualandgroupbehavioratworkplaces

the 'fundamentals of managing business and to understand
oast01mprovetheeffectivenessofanorganization.

UNIT -1: ORGANIZATIONAL BEHAVIOR:

Meaning,_ importanc.e and historical development of organizational behavior, Factors influencing
organizational behavior. Perception and Attribution- concept, nature and process, Factors influencing

perception. Values and Attitudes. Personality - Stages of personality development, Determinants of
personality. Concept and theories of learning,

UNIT -1II:MOTIVATION:
Concept, importance and theories of motivation. Leadership - concept, characteristics, theories and styles
of leadership, Managerial grid, Leadership continuum and Leadership effectiveness.
UNIT - III: GROUP DYNAMICS:
Meaning of groups and group dynamics, Formation, Characteristics and Types of groups, Theories of group
dynamics, Group cohesiveness - Factors influencing group cohesiveness - Group decision making process.
Types of teams. Analysis of Interpersonal Relationship: Transactional Analysis, JohariWindow.
UNIT -1V: MANAGEMENT OF CHANGE:
Meaning and importance of change, Factors contributing to organizational change, Change agents,
— Resistance to change — causes of and dealing with resistance to change, Organizational Development -

~ meaning andprocess.
UNIT - V: ORGANIZATIONAL CULTURE, CONFLICT AND EFFECTIVENESS:

Concept of Organizational Culture, Distinction between organizational culture and organizational climate,
Factors influencing organizational culture, Morale- concept and types of morale. Managing conflict,
Organizational Effectiveness - Indicators of  organizational effectiveness, Achieving organizational
effectiveness. Organizational Power andPolitics.

JGGESTED B H

1. Stephen P Robbins, - Organizational Behavior-Edition2019.

2. Aswathappa. K. - Organizational Behavior — Himalaya Publishing House, Mumbai, 18t

Edition,2018. ' |
3. AfsanehNahavandi - Organizational Behavior — SagePublications.

4. P SubbaRao — Organizational Behavior (2018), HPH, 1 8% Edition

\ /
SaritaM Dr.SreeRamulu |,

Chairperson Chairper@pflagﬁga A N

BOS IN BUSINESS MANAGEMENT
OSMANIA UNIVERSITY
Hyderabad-SOO 007, :

Credits: 5Credits
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Bachelor of Business Administration (BBA) Syllabus
COURSE NO, (BB205)

BUSINESS STATISTICS
Theory Classes: SHours/ Week

: Credits for Theory: 5Credits
Duration of the Semester Examination: 03Hrs, Duration of the Internal Examination: 30 Min
Semester Examination Marks: 70 Marks Internal Examination Marks: 30 Marks

OBJECTIVE:
The Objective

of this course to provide a student an understanding of basic statistic
for management problems and analysis. The tools startin

analysing using basic statistical techniques

al tools to apply
g from data gathering, tabulation, presentation and

like measures of central tendency, dispersion, kurtosis,
correlation andregression.
UNIT - 1:STATISTICS: o L .
Definitions — Statistical methods — Importance and Scope — Limitations — Need for Data — Principals of
Measurement. Tabulation and Presentation:

Classification of Data — Data Array — Frequency Distribution — Methods of data Classification - Types
of Frequency Distributions / tabulation of Data — Objectives of Tabulation — Parts and Types of Tables —
Graphical Presentation — Functions of Graphs — Advantages and limitations ofGraphs.
UNIT - 1I: MEASURES OF CENTRAL TENDENCY:
Introduction to Averages — Requisites for a Measur? of Cenfral Tendency, Mean - Combined mean —
Weighted mean, Median — Partition values — Quartiles, D.ecﬂes and Percentiles, Relationship between
Partition values—Mode— Relationship between Mean, Median and Mode,
Dispersion: L. ) )
= m;g;:z:izgf_ lSsgagnificance and Requisites of a Measure of dispersion, Ra

) _hange, QD, MD and SD.- For
Grouped and Ungrouped — Advantages and Disadvantages. Concept of Variation — Coefficient ofVariation.

Skewness and Kurtosis (SK): )

Introduction, Measures of SK, Relative measures of SK — Advantages and Disadvantages. Moments —
concepts —Calculation — Kurtosis.

UNIT - I11: INDEX NUMBERS: » .
Index Numbers - Introduction — Types - Characteristics — Construction w
numbers — Price and Quantity/Volume index pumbers — Tests —
Circular tests — Chain and Fixed base — Changn.ng of base —
consumer price Index — Problems in Construction.

‘ eighted and unweighted index
= time reversal - Factor Reversa] and
Combining of two of more overlapping indjces

UNIT - 1V:PROBABILITY:
Concepts — Random Experiment, Sample space — Definitions of probability, Simple Problems on Probabil;
Addition and Multiplication theorems, conditional, Joint and Marginal Probability. s robability,
Samplingt Sampling = Ren.sons Of.S".mple survey - bias in Survey, Definitions of Population
Sample, Parameter, Statistic — Principles of Sampling, Statistical Regularity, Inertia of Laroe n
Optimization, Persistence of small numbers — Validity, Probability and non-prob arge l’\umbcm‘
~ choice of sampling method, sampling distribution and Standard Error(SE),

ability sampling methods -

16
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UNIT - V: CORRELATION ANALYSIS:
Scatter diagram, Positive and negative correlation, limits for cocfficient
cocfficient of correlation, Spearman’s Rankcorrelation,
Regression Analysis: Concept, least square fit of
regression coefficients (Simple problems only)
'l‘imcSeriesAnalysis:Componcnts,ModclsoI’l‘imcS
analysis- Free hand curve, Semi

of correlation, Karl Pearson’s
a lincar regression, two lincs of regression, properties of

cries-Additive,MultiplicativeandMixed models; Trend
averages, moving averages, Least Square methods (Simple problemsonly).

ESTED BOOKS: } |
Gupta SC: “Fundamental of Statistics” 7"Ed, Himalaya Publishers House,2019.
S.C Sharma: “Business Statistics” Arya Publication

1

2 . . ” e, 0 2020
3. T.R. Jain: “Business Statistics” Edition

4

5

nd
Bharadwaj, RS: “Business Statistics” , Excel books, 2" Ed,2008.

J K Singh, Business Mathematics, 2018,HPH.

[} ()

. tri Dr.Srge Ramulu ,
Sarita Man

Chairperson ChairReis BT RN
BOS IN BUSINESS MANAGEMENT
OSMANIA UNIVERSITY,
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Model Question Paper — External Examination.
I"'Year-

I Sem and I1" External Exam
PART - A - SHORT QUESTIONS

L Answer any 5 out of the following questions 5X4=20 Marks
1.Unit -1

2.Unit -1
3.Unit - 11
4.Unit - 11
S.Unit — II1
6.Unit — III
7.Unit -1V
8.Unit -1V
9.Unit-V
10. Unit—V -
PART - B- ESSAY QUESTIONS
IIAnswer any 5 out of the following questions. 5X10=50 Marks.
1. (A) or (B) (Unit-1)
2. (A) or (B) (Unit—1II)
3. (A) or (B) (Unit —I1I)
4. (A) or (B) (Unit—1V)
5. (A) or (B) (Unit—YV)

f RSS M ANACEMENT TN PROFEdsen o
< / ) St A VERSIT ) De £ Pl@f %Siﬁbandrika_ gem
Sarita ¥lantri

\/‘a/ yCﬁaiﬁfefsron-BYQSO g, 'LDJA. - Osn' U]gNémjnﬁ‘B-iy’
Chalmersen eereopeadimnas s
/ Mrs. W Mrs Padmaja Kalkafini
Br.S; Chagira mou] K Member
Member p’___L/
Mr.Anand chak avarthy M

Mr.Bal Krishna Trivedi
A Industrial Exper
Member
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Bachelor of Business Administration (BBA) Syllabus
COURSE NO. DSC - 203

) FINANCIAL ACCOUNTING
Theory Classes: SHours/ Week Credits for Theory: 5Credits

OBJECTIVE : To familiarize studen

. ts with the mechanics of preparation of financial statements,
understanding corporate financial stat

ements, their analysis and interpretation.

UNIT -1: INTRODUCTION TO FINANCIAL ACCOUNTING : Accounting as an Information System,
Importance and Scope, Limitations; Users of accounting information; Accounting Principles, Accounting

Concepts, Principles and Conventions — Generally Accepted Accounting Principles (GAAP); Nature of
-Accounts

UNIT - II : TYPES OF BOOKS (PRIMARY AND SECONDARY) : The Accounting Equation Rules of
Debit and Credit; Recording Transactions in J ournal; Preparation of Ledger Accounts; ledger balancing;
Opening and Closing Entries, Preparation of Trial Balance

UNIT - III : PREPARATION OF FINANCIAL STATEMENTS : Trading Account, Profit & Loss Account
and Balance Sheet, Adjustment Entries, Understanding contents of financial statements of a joint stock company
as per the Companies Act 2013.

UNIT - IV : FINANCIAL STATEMENT ANALYSIS USING RATIOS : Objective of financial statement
analysis, sources of information, Techniques of financial statement analysis: Horizontal analysis, Vertical
analysis and Ratio Analysis; Financial Ratios: Meaning and Usefulness of Financial Ratios. Analysis of ratios-
Liquidity Ratios, Solvency Ratios, Profitability Ratios and Turnover Ratios; Limitation of ratio analysis.

UNIT -V : INDIAN ACCOUNTING STANDARDS (IND-AS) : Concept, benefits, procedure for issuing

Ind- AS in India, salient features of Ind-AS issued by ICAI; International Financial Reporting Standards (IFRS):
Main features, uses and objectives of IFRS, IFRS issued by IASB

—

SUGGESTED BOOKS :

1. Tulsian, P.C., Financial Accounting, Pearson

2. T.S. Grewal, Introduction to Accountancy, Sultan Chand
3. Maheshwari, S.N. & Maheshwari, S.K., Financial Accounting for B. Com,, CA, : .
Courses, Vikas Publishing House Pvt. Ltd. CS, &ICwA (Foundation)
4. Ghosh, T.P., Financial Accounting for Managers, Taxmann Allied Services (P) Ltd.

5. Balwani, Nitin, Accounting and Finance for Managers

6. Jain, S.P. &Narang, K.L., Advanced Accountancy.

7. Santhi Vedula, Financial Accounting, 2019, HPH
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Duration of Internal Assessment 30minutes
Duration of Semester Examination 2 12hours
Marks of Internal Assessment 20 Marks (MCQ’S)
20 x 1 MARK EACH
Assignment 05 Marks
Minor project/Presentation/ Seminar/Case sf\,chj 05 Marks
Total 30 Marks
Marks for semester Examination . 70 Marks
Total 100 Marks

(Implementation of CBCS pattern)
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DEPARTMENT OF BAE(I)-;EFI:?(];I]ILalgoBI;léllll(z;gggaxll()ll\zlﬁ\l?.so’lr‘RATION
I'ANEL OF EXAMINERS
[ Sl Name of the Designati Subjects Contact E-mail id.
No | faculty member on Number
1| Mr.Saini Srinivas | Asst. Business 9866819299 | saivisrinivas
MBA, M.Phil Professor | Statistics @gmail.com
(Statistics) Holy Mary | Economics
Degree -
college
,SR Nagar,
Hyderabad
2. | Dr. Samunnath V. | Departme | Busines Statistics | 9441381847 | samunnatha
nt of @gmail.com
Business
Managem
ent
Osmania
University
4 | Mr. MD.Hafeez Asst.Profe | Primiciples of 8686580668/ | Mdabdl.hafee
MBA ssor Marketing 9014477527 | z@gmail.co
Omega PG 2 m
college
Hyderabad
5 | Dr.Padmaja B Asst.Profe | Priniciples of 9866346243 padmajabhag
ssor Marketing avatham@g
St. Pauls mail.com
PG &
Degree
College
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6é{| Dr. Vidyasagar Departme [ Buginess 9989121505 | gvsraog@gm
Rao G. nt of Economics ail.com
Business
Managem
ent
Osmania
University
& | Ms. AV Swathi | Asst, Priniciples of 9963087118
Professor Marketing
Holy Mary
Degree
college
,SR Nagar,
Hyderabad
P Mrs.Shahana Asst.Profe | Priniciples of 9949020751
Sultana ssor Marketing,Organ
Shadan isation
Degree & | Behaviour
PG college
g | Mrs.Rubeena Asst.Profe | Business
Parveen ssor statistics
Shadan
Degree &
PG college \L
‘afg’ Mr.Amtul Mahraj | Asst. Business
Professor | statistics,
Shadan Organisation
Degree & | Behavioyr
PG college
1D | Dr.J.Saritha Asst. Financial
L___L Professor Accounting \[\]
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